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Cough, cold and 
sore throatPain relief Skin treatments

Vitamins and 
minerals, and 
anti-tiredness Gastrointestinal

Smoking cessation Hayfever remedies Eye care treatments Sleeping aids
Medicated 
mouthwash

A BREAKDOWN OF THE OTC 
MARKET IN BRITAIN IN 2016
The over-the-counter medicines market grew 
by 2.3% during 2016 to reach £2.62bn.
DAWN CONNELLY

£364.8m

£87.0m

Adult oral 
analgesics

Paediatric
analgesics

£111.2m
Topical 

analgesics

£40.5m
Oral lesions and 

toothache

£121.5m

£132.8m
SMOKING 

CESSATION

HAYFEVER 
REMEDIES

£31.1m
MEDICAL 

MOUTHWASH

£69.1m
EYE CARE 

TREATMENT

£141.7m

£53.9m

£50.5m Indigestion 
remedies

Diarrhoea 
treatment

Laxatives

£12.6m

£12.3m

£9.7m

£7.5m

£7.4m

Stomach 
upset 

remedies

Irritable bowel 
syndrome

Paediatric 
gastrointestinal

Travel sickness

Threadworm

£269.0m

£104.7m

£127.2m

Cold/fl u 
decongestants

Cough liquids

Medicated 
confectionery

£95.4m

£79.8m
£42.0m

£26.8m

£23.6m

£21.6m

£19.2m

£18.4m

£17.5m

£13.0m £9.3m

£82.2m

Dry skin 
treatment

Medicated 
skincare

Feminine
creams

Head lice treatment

Cold sore treatment

Haemorrhoid treatment

Antiseptic liquids

Antiseptic creams

Verruca footcare

Insect bite/antiseptic sprays Scalp treatment

Skin fungal 
treatment

£363.9m
Vitamins

 and minerals 
(excluding 

anti-tiredness)

£4.1m
Anti-tiredness 

treatment

£21.9m
Sleeping 

aids

£21.9m
Herbal sleep 
and stress aids

SLEEPING AIDS 
(Total: £43.8m)

Trends in OTC products by category 

Top 20 brands by sales

Sales in most categories have increased over the past four years, 
with the exception of smoking cessation and medicated mouthwash, 
where sales have slightly decreased overall.

RB continued to dominate the branded OTC medicines market in 2016, with 6 products in 
the top 20 brands. Retailers’ own label products had an 18.7% share of the market.

£546.7m £360.6m

£109.8m
£59.2m

£268.7m

£135.6m

£442.6m
£418.8m£603.5m £368.0m

£121.5m £43.8m£43.1m £31.1m£32.4m£69.1m

£295.6m

£132.8m

£500.8m £450.2m

Category Rank 2016 (change 
and rank 2015)

Brand name Sales 2016 
(£m)

Manufacturer

- 1 ( ) Own label 490.2 n/a

2 ( ) Nurofen 116.8 RB

3 ( 4) Calpol 66.3 Johnson & Johnson

4 ( 3) Nicorette 66.0 Johnson & Johnson

5 ( ) Lemsip 63.9 RB

6 ( ) Gaviscon 62.0 RB

7 ( 8) Solpadeine 43.1 Omega Pharma

8 ( 12) Voltarol 39.3 GSK

9 ( 7) Canesten 39.2 Bayer

10 ( 9) Optrex 39.1 RB

Category Rank 2016 (change 
and rank 2015)

Brand name Sales 2016 
(£m)

Manufacturer

11 ( 10) Benylin 36.8 Johnson & Johnson

12 ( 11) E45 35.5 RB

13 ( 15) Sudafed 34.4 Johnson & Johnson

14 ( ) Strepsils 34.4 RB

15 ( 17) Imodium 32.7 Johnson & Johnson

16 ( 13) Halls 32.5 Mondeléz International

17 ( 16) Nicotinell 31.2 GSK

18 ( ) Rennie 29.8 Bayer

19 ( ) Seven Seas 25.7 Seven Seas

20 ( 21) Covonia 23.8 Thornton & Ross
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Pain relief Skin treatments

Vitamins and 
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mouthwash

Cough, cold and 
sore throat

£1.5m
Adult infestation

SKIN 
TREATMENTS 

(Total: £450.2m)

GASTROINTESTINAL
(Total: £295.6m)

VITAMINS, 
MINERALS AND 
ANTI-TIREDNESS 
(Total: £368.0m)

COUGH, 
COLD AND 

SORE THROAT
(Total: £500.8m)

PAIN RELIEF
(Total: £603.5m)

£2.62bn
The three largest 

categories in terms 
of sales in 2016 were pain 
relief (23.1%), cough, cold 

and sore throat (19.1%) and 
skin treatments (17.2%).
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